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Marchex® Launches Al-powered Sales Engagement Solution for Automotive Dealers to Address
Changing Buyer Behavior

May 12, 2021

Marchex Engage for Automotive helps dealers take the right actions to sell more vehicles

SEATTLE--(BUSINESS WIRE)--May 12, 2021-- Marchex (NASDAQ: MCHX), a leading conversational analytics and solutions company that connects
the voice of the customer to your business, today announced the release of its newest artificial intelligence-powered solution, developed specifically
for automotive dealers. Marchex Engage for Automotive is an innovative conversation intelligence application that enables automotive sales teams
to deliver better buying experiences and improve sales outcomes.

Marchex Engage for Automotive builds on Marchex industry experience and research to deliver actionable insight into sales leads from inbound and
outbound calls with simplified reporting. Marchex Engage for Automotive:

e Automatically scores and categorizes conversations between consumers and a dealer’s sales team, using conversation
intelligence

Identifies which vehicles were discussed and whether an appointment to test-drive was made

Generates action lists that enable sellers to efficiently focus follow-up conversations on the highest-value leads
Generates deal-saving action alerts so a team specialist can save a lost lead when a conversation ends unsuccessfully
Enables users to share conversations with team members and sets status to coordinate actions or next steps

Enables outbound click-to-call from leading automotive customer relationship management (CRM) systems

Updates a dealer's CRM system with enriched leads as sellers complete each inbound or outbound conversation
Enables users to quickly review audio conversations, unlocking opportunities to improve the customer experience
Uncovers in-the-moment training opportunities that result in better seller performance and meaningful, targeted training
discussions

“We saw our appointment-set rates go up as soon as we started using the Marchex application. Having real-time examples of mishandled
conversations made it easy to coach our sales team in the moment, while the conversation is fresh. Our salespeople did meaningfully better,
immediately,” said Keith McClusky, CEO, McClusky Chevrolet. “It's ironic that | spend a lot of money on training, but what | really needed to make that
training effective was this simple and affordable product.”

Several recent surveys and studies have made clear that consumer sentiment and the car-buying process has changed during the past year. In a
major study on car buying released by Marchex, researchers found that potential car buyers in the United States are highly informed and are closing in
quickly on a purchase by the time they make first contact with a dealer. Consumers are no longer interested in a three-hour sales process, nor visiting
multiple dealerships to see cars. In light of these changing consumer preferences, the power to unlock the content of customer conversations to
improve the customer experience is more important than ever.

"Phone calls and texts are the primary communication channels that consumers use to drive the sales pipeline for dealerships. If a dealership is not
proactive in how they prioritize and respond to sales opportunities, they are sending business to their competitor," said Matt Muilenburg, Marchex
Senior Vice President of Automotive. “Based on the data and feedback we've received from early adopters, it's clear that bringing insights to phone
leads is helping dealers prioritize their best leads, recover lost sales, drive greater accountability, and enhance overall sales team performance on the
phone.”

Marchex sales engagement solutions complement Marchex Marketing Edae, which enables brand marketers and agencies to tie revenue-generating
conversations back to the specific marketing campaigns that generated them. By continuing to expand the Marchex Edge platform, Marchex is better
positioned to help businesses align their marketing and sales departments to deliver data-driven insights and immediately take actions that improve
business outcomes across the organization.

About Marchex

Marchex understands the best customers are those who call your company - they convert faster, buy more, and churn less. Marchex provides
solutions that help companies drive more calls, understand what happens on those calls, and convert more of those callers into customers. Our
actionable intelligence strengthens the connection between companies and their customers, bridging the physical and digital world, to help brands
maximize their marketing investments and operating efficiencies to acquire the best customers.

Please visit www.marchex.com, www.marchex.com/blog, or @marchex on Twitter (Twitter.com/Marchex), where Marchex discloses material
information from time to time about the company and its business.

View source version on pusinesswire.com: https://www.businesswire.com/news/home/20210512005227/en/

Marchex, Inc.
Investor Relations
Trevor Caldwell, 206-331-3600


https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.marchex.com&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=Marchex&index=1&md5=c6634dfd81dd425165460f0ee4a39f17
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.marchex.com%2F&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=MCHX&index=2&md5=cd17bb4c249a29b6ed8c3a39c25cc945
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.marchex.com%2Fproducts%2Fengage-for-automotive%2F&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=Marchex+Engage+for+Automotive&index=3&md5=482c3fa710751ef611fa6afe2afb0e9c
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Finvestors.marchex.com%2Fnews-releases%2Fnews-release-details%2Fautomotive-retailing-insights-first-contact-dealerships-more&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=study&index=4&md5=f63604c1ff8e4e47ebb6c6c9a0a726e8
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.marchex.com%2Fproducts%2Fmarketing-edge%2F&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=Marchex+Marketing+Edge&index=5&md5=734c05b8f953f1af9f14791c34996ff9
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.marchex.com%2F&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=Marchex&index=6&md5=8816689a5a3ed1360a4e482d74af3f02
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.marchex.com%2F&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=www.marchex.com&index=7&md5=2211e3e27fe9bd4116be77a942b03deb
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fwww.marchex.com%2Fblog%2F&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=www.marchex.com%2Fblog&index=8&md5=a9eef2423b46180ab62a858af214ee4e
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Ftwitter.com%2FMarchex&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=%40marchex&index=9&md5=edd46508d6e4a247041766a0c867c14c
https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Ftwitter.com%2FMarchex&esheet=52427610&newsitemid=20210512005227&lan=en-US&anchor=Twitter.com%2FMarchex&index=10&md5=eabee359776896e5392dd08320c2868e
http://businesswire.com/
https://www.businesswire.com/news/home/20210512005227/en/

ir@marchex.com

Source: Marchex

Source: Marchex


mailto:ir@marchex.com

